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ABSTRACT  
Companies Act amended in 2013 introduced Corporate Social Responsibility as a mandatory 

activity for all companies. Though it was introduced in 2013, many companies in India had been 

practicing it long before its enactment. The Tata Group of Industries is one of them. 

 In this study/paper, researcher intends to study Corporate Social Responsibility activities executed 

by Tata Group of Industries pre and post 2013. 
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SYNOPSIS  

1. Introduction  
Corporate Social Responsibility (CSR) is a system of corporate self-regulation connected 

with business model and strategies. It focuses on companies responsible for their actions 

and encourages a positive impact through its activities on the society. Corporate Social 

Responsibility (CSR) can be defined as a Company’s sense of responsibility towards the 

community and environment (both ecological and social) in which it operates. 

The Companies Act was introduced in 1956. It was revised in 2013 which proposed 

mandatory provisions for companies to fulfill their CSR. Though it was made mandatory 

only in 2013, most of the renowned companies have been following CSR even before its 

inception. This study involves in depth evaluation of the steps taken by Tata Group to serve 

the society in today’s situation. 

 

2. Defining the Research Title 
India has always had a rich practice of social responsibility. Since beginning, businessmen 

have been constantly participating in benevolent activities like, serving the needy people, 

building places of worship, and supporting the poor by way of providing financial 

assistance. Not to mention, the same tradition continues even today.  The Companies Act, 

2013 under CSR has given a way in this direction. The Act also lists a set of activities 

which CSR can undertake.  

Tata Group is known for contributing consistently and vigorously towards the CSR 

activities. It has accepted and combined CSR in its routine planned functioning and has 

been sincerely involved in the development of society. It has set an example for the 

emerging companies by its service in the fields of education, health, social and women 

issues. Therefore, the statement for the problem of present study is Corporate Social 

Responsibility in Tata Group – a case study. 

 

3. Importance and Significance of Study 
CSR is a tool by which the corporate sector tries to serve the society in critical situations.  



Generally, liable companies do not restrict themselves in exploiting their resources towards 

undertakings that upswing only their profits. But, they use CSR to incorporate financial, 

ecological and societal purposes with the company’s activities and progress 
Therefore, the importance of the present study can be summed up as under. 

a. To know the nature of activities taken by corporate sector under CSR. 

b. To guide emerging companies in establishing social reputation by implementing 

their best service providing strategy. 

 

4. Objectives of Study 

a. To understand the concept of CSR. 

b. To study CSR activities before and after 2013. 

c. To study the CSR activities of Tata group in COVID 2019. 

 

5. Hypothesis of the study 

Irrespective of amendments of Company Act 2013, CSR activities had been implemented 

by Tata Group.  

 

6. Research methodology 

For this study, the researcher followed descriptive research. For the study, the methodology 

used for data collection is as under: 

A. Research Title: 
“Corporate Social Responsibility in Tata Group – a case study.” 

B. Data collection: 

Secondary data:  
For this study, comprehensive literature study regarding the topic and concepts has been 

done. The secondary data is collected through the following sources: like (1) Research 

papers, (2) Newspapers, (3) websites, etc.  

C. Data Analysis: 

The analysis will be done by comparing the CSR activities of Tata Group before 2013 and 

after 2013 thereby drawing conclusions based on the analysis. 

 

7. Limitations of Study  
To carry out the research study the following limitations are expected during the research 

study:  

a. As the present study is confined CSR activities only in Tata Group, the data 

presented in this study is based on the information and opinion expressed by 

different researchers in their articles. Hence the data collected may tend to be 

subjective and therefore sometimes misleading. 

b. Even though the utmost care has been taken, there may be possibility of errors in 

the findings carried out.  
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