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Synopsis 
 
Introduction 
Cyclical fluctuation in economic activity is a business “normal”.  French economist Clement Juglar (1850) first talked 
about it, popularly known as Juglar Cycle. Joseph Schumpeter (1939), later, refined it into a composite wave form, 
comprising of four stages of expansion, crisis, recession and recovery.  He associated the waves with fluctuation in 
macroeconomic aggregates such as aggregate demand, price levels, consumer confidence, interest rates, stock prices 
and productivity. Extensive research subsequently carried out have found typical contractions in economic activity post 
periods of high growth as corrections, due to myriad internal and exogenous factors.  Has Covid-19 pandemic and the 
consequent lockdown in India triggered the cyclical activity? Has the pandemic, akin to a natural disaster, pushed the 
economy into a downward spiral? What is the impact on jobs as industry shuts down and faces an uncertain future? Can 
entrepreneurship activation work as a counter cyclical strategy for post COVID 19 economic comeback?  These are the 
questions underlying this research work carried out during April 7-17, 2020. 

Research GAP 
The Indian economy entered 2020 with a 4.7%, yoy growth rate in Q4 of 2019 down from 5.1% in the earlier quarter. 
COVID-19 lockdown stalled business activity, further upending the economic situation. This research study gathers 
expert insights about what has been the impact of the COVID aftermath, on existing jobs and new job creation and 
whether entrepreneurial activation triggers during an anticipated economic downturn.  
 
Research Objectives 
The research aimed to gauge -  

• Industry perception about employment opportunities in current scenario and going forward 

• Expert insights on effectiveness of entrepreneurial activation during recession 

• Targeted approach to be adopted to boost entrepreneurship 
 
Research Methodology 
This research is a descriptive study, carried out using a structured questionnaire, which elicited responses from 277 
respondents online, of whom 57% were working professionals and 59% having more than 10 years of work experience. 
87% of the respondents rated themselves as reasonably well in following up day-to-day developments in Indian 
economy and business. The data was analyzed using descriptive and inferential statistical tools. 

Data Analysis  
1. There is a general cause of concern about people losing jobs and people unable to find jobs. 45% of the respondents 

concerned about people losing jobs, and 39% concerned about people unable to find new jobs, have a work 
experience of more than 10 years. 

2. Majority of respondents are neither positive nor negative about general income levels, job creation and overall 
economy indicating the economic uncertainty to silhouette for the next 12 months. For the same time period, 41% are 
uncertain and 34% are positive about their own financial situation. 44% are uncertain and 32% are positive about the 
financial situation at their workplace.  

3. Majority of respondents (32%) are uncertain, 31% agree and 16% strongly agree that business failure will be because 
of old and weak business models. The strategic intent underlying respondent thought, however, gives clear indication 
of changing means and adopting new ways of doing business reflected in the following findings -  

• 45% respondents agree and 22% strongly agree that businesses may downsize but only in the short term 

• 41% respondents agree and 32% strongly agree that businesses in general have to find new revenue streams 

• 32% respondents agree and 55% strongly agree that business survival will depend on offering creative, viable, 
affordable alternatives to customers 

• 43% respondents agree and 39% strongly agree that business will seek alliances for access to new markets and 
competencies 

• 44% respondents agree and 25% strongly agree that businesses will improve operations and position for growth 



4. The current situation is a fertile ground for discovering new business opportunities and startups indicated by 43% 
respondents who agree, and 34% who strongly agree with it. That this will be driven by both, the “pull” of business 
opportunity and the “push” of anticipated shrink in job prospects is indicated in the following findings -  

• 49% respondents agree, 27% strongly agree that intuition and strong opportunity perception will encourage 
entrepreneurs even in unfavorable circumstances 

• 51% respondents agree, 23% strongly agree that necessity, because of shrinking markets and job prospects, will 
create successful entrepreneurs in unfavorable circumstances 

5. Majority (45 %) of the respondents believe that cultivating and nurturing innovation is the most important driver for 
entrepreneurship development ecosystem. 

 
Findings and Conclusion 
 
ANOVA – two factor without any replication in Microsoft Excel is used to understand whether statistically there is 
significant difference among various categories of respondents on hypotheses. The test with respondents categorized on 
the basis of employment profile reveals the following results -  
 

Objective Hypotheses Test Finding Test Outcome 

1 In the next 12 months, the situation 
of Job creation is likely to be 
uncertain. 
 

P= 0.125 (P>0.05) 
F crit = 4.102821,  

F stat = 2.573835 

(F crit > F stat) 

Accept null hypothesis because there is no 
significant difference among groups of 
respondents. 

2 The current situation is a fertile 
ground for discovering new 
business opportunities and startups 

P= 0.083 (P>0.05) 
F crit = 4.102821,  

F stat = 3.206038 

(F crit > F stat) 

Accept null hypothesis because there is a no 
significant difference among groups of 
respondents. 

3 Cultivating and nurturing 
innovation is the most important 
driver for entrepreneurship 
development ecosystem. 

P= 0.022 (P<0.05) 
F crit = 2.602987,  

F stat = 3.193307 

(F crit < F stat) 

Reject null hypothesis because there is a 
significant difference among groups of 
respondents. 

 
The researcher concludes –  
 

Objective Conclusion 

1. Industry perception about employment 
opportunities in current scenario and going forward 

In the next 12 months, the situation of Job creation is 
likely to be uncertain as an aftermath of COVID 19  

2. Expert insights on effectiveness of entrepreneurial 
activation during recession 

The current situation as a result of COVID 19 threat is a 
fertile ground for discovering new business opportunities 
and startups  

3. Targeted approach to be adopted to boost 
entrepreneurship 

Cultivating and nurturing innovation emerges as the most 
important driver for entrepreneurship development 
ecosystem, but statistically there is a significant difference 
among various categories of respondents. 

 
 


